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American Sports
Newa r|,( DE 90% of their business is done online

www.americansports.com

Michael Igbal has always had a passion for athletics and a desire to share that passion with others. "Do what you love
to do,” he says. 50in 1599, Michael decided to take his own advice and started American Sports, a Delaware-pased
specialty sporting goods store as a one-stop shop for all your athletic needs. Driven to make his passion a success,
Michael knew that he wanted to do it differently. An online business would allow him to provide direct interaction
and support for his customers that others weren't providing at the time.

Fortunately, Michael discovered in 2004 that by utilizing AdWords, Google's advertising program, he could get American
Sports the exposure it needed to get the business off the ground. "With AdWords, you know potential clients are locking.
They're online looking for something specific. [t's our job to display enough information for them to say, es, this is where
we want to go.”

American Sports has since grown to a company that now employs five people, maintains relationships with thousands

of social media friends and followers and does over S0% of its business online. AdWords is a big part of that growth.
"AdWords is a very great tool. You put money towards it. You get its return.”

Michael continues to be excited about his future online. “I'm one of those guys that is still trying to strive for something
bigger and better,” he says. "Mobile devices, smart phones, etc,, it just makes finding information a lot easier. I am looking
forward to changing our platform and presenting the information to make it a little bit more user friendly."
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